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How well do you know your customers?
Social listening

Brandwatch demo

Innovations
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Social
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DATA
CENTRE




“Why would | do a focus group to.talk to six people when
| can use Social Listening and hear from thousands.”

Mark Clarke, Unilever
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Platform
demo
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What's next



I ur Vision
» ' " -
; ﬂ@l‘{reate a new typé of inte'olli'gence ty
» bringing structure and meaning to the
‘Voices'of billions of people”

Giles Palmer | Founder & CEO
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BRANDWATCH CONSUMER RESEARCH

A new kind of intelligence.
Technology.

0 e Brandwatch + Crimson Hexagon = A New Kind of Intelligence



Al - Machine
learning

Quickly make sense of unstructured
data at scale with powerful Al

Intuitive drag-and-drop interface

Automated categorization that anyone
can set up

Accurate & adaptable segmentation

Pattern detection that can classify
sentiment, emotion, themes or intention

Powered by machine learning

Systems that learn and improve as you
train them

Patagonia

Train posts by dragging them into the appropriate category on the right.

How to train BrightView

6,592 posts

Edit Monitor

Quick Filter

E O O0oQOE O

Consumers are demanding either a) a really good product, e.g., @SlackHQ or @Dyson, b) a product
that does good in the world, e.g., @TOMS or ¢) some combination of the two, e.g. @bombas or
@patagonia.

View post

[...] fashion and its solutions. While people like the Duchess of Sussex and Emma Watson have both
successfully used their closets and platforms to bring awareness to the issue, brands like Patagonia,
Reformation, and Stella McCartney are putting ethical fashion into practice. While we certainly have a
long way to go before we can say fashion is sustainable, the data proves that [...)

View post

Now this is corporate leadership! Patagonia's CEO is donating company’s entire $10M Trump tax cut to
fight climate change. https://t.co/THynnjFfi3

View post

FARMY, 25 Yoong has shown, music plays an important role i nelping 3 person develop. K inspires
creativity & purpose, crosses languages & cultures, and unites us. See why we're proud to sUpport
s Patagonia for #CreseWIthYoOngile @ hitpsiit colgaicgupnmy @BTS.

View post

Thursday’s Best Deals: Acer Gold Box, Under Armour, Patagonia, Dyson, and More
https://t.co/OMTys)HCBx

View post

Seeing red in my @poshmark closet. & « Download the app. Use CBELLESCHIC for $5 off. Get pretty
th-ngs‘g - #shopmycloset xposnmarksener closet #red

#prett /m ngs #katespade #jcrew #p: a":; =
https://www.instagram.com/cbelleschic/p/BvjotKol-
utm_source=ig_tumblr_shareg&igshid=17fmytqifpozf

Tags:
shopmycloset, iles
W,patagonia, victoriassecret,riamenorca

kcloset,red, |, prettythi jcre

View post =

S0 good | had to share! Check out all the items I'm loving on @Poshmarkapp from @YabalerinaB
#fashion #style loset hittps://t.co/xTxIgq

View post =

Hectic so this is how the Patagonia Special ended like this &

March 18, 2019

March 13,2019

March 19, 2019

March 15,2019

March 14, 2019

March 18, 2019

March 15,2019

March 16, 2019

Overall Progress

COMPLETED

Categories
Brand Values

1. Build the best product

2. Use business to protect nature

3. Cause no unnecessary harm

4. Not bound by convention

Irrelevant

5. Sales Content

6. Off-topic

S. Save For Later

New group name

Add




Al - Iris

Let our Al assistant do the
time-consuming work for you

Intelligent peak detection

Iris detects even the subtlest shifts in
your data

Natural language explanations
Instantly understand what's causing any
spike

Smarter and faster analysis

Spend the hours you'll save with Iris on
digging deeper into your data

Volume over Time

i save

Tab1 v

G Refresh

¥ Date Range

Volume Over Time ~ #Brexit  Last 59 days

Mention Volume for Days broken down by Queries

Mention Volume

15k

10k

4 Export | Y Filters v

11Feb

«+« More

18 Feb

25Feb

® #Brexit

Go

¥ Customize v

Iris detected 3 peaks

o Mar 12,2019 - Mar 14, 2019

# # 8 # @ 1246%
© w2120
# W HH# 1140%
© 20,209
# Y # WY 196%



Al - Signals

Put insights directly in the hands of
the people that need to know them

Al-driven alerting

Automatic detection of significant
changes in your data

Context identification

Know the topics, influencers or stories
driving each alert

Direct to your inbox

Delivered to anyone on any device with
no need to log in

Brandwatch Signal

@elonmusk trending for Tesla

An increase in the mentions of the author @elonmusk for the Query "Tesla".

Open Query in a Dashboard

-1219

00 PM 10:00 PM 12:00

We Identified 6 Main Drivers

L 4 155 retweets of this tweet

# 40 mentions using the hashtag #takemetomars
@7 15 mentions sharing a link from tesla.com

L] 123 mentions from video sites

@ 123 mentions from news sites

f 33 mentions on a Facebook thread

Recent Mentions

i 2 Gio @cgionnie May
@elonmusk Heart

5 Kkayla @reirvugazaki May 7, 01:5
P @ RT @elonmusk: I'm killin me lol

Tracy Polhill @TracyMMPohill May 7

Mentions in the
last
54 minutes

FOLLOWERS

106

256

3223

RT @elonmusk: Reason RBC question about Model 3 demand is absurd is
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A new kind of intelligence.
Data.
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Data Library

Instantly access the world’s largest
library of consumer conversations

Historical context at your fingertips
1.5+ trillion historical posts back to 2008
Best-in-class ongoing coverage

15 billion posts added each month
Combined data partnerships

Special relationships with Twitter, Tumblr
and Reddit and premium access to ‘dark
web’, Sina Weibo and LexisNexis

u Twitter

ﬁ Blogs

{} E Forums

@y Reddit Google Plus O Tumblr
3 QQ ' LexisNexis o) I@l Instagram

n Reviews

Google Pages

n Facebook Pages

@ YouTube

e
+ Crimson
Hexagon

s* brandwatch

1 trillion
o historical
m s
historical post
posts

m VK Keywords

= ‘% brandwatch

~1.2 trillion
historical
posts
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A Home

uploads e

332 Data
= Tools Overview | Trends | Topics | wenions |
[ Reports
@ Aerts

Call LogData ~ DataUpload | Last30days ~ Private Data © | ®View v | LExpot v | YFiters | v

Analyze your own data alongside
p u b I ic o n I i n e d a ta r:::,u:; v::e for Days brokenF :::: ::i :)alegnvies — £ Customize v 52

Mention Volume v Days v By Category v

1500

Gain a more complete data view

Integrate external or enterprise-held data I

E ||Ii||iil || iillhi'iillll
Upload text-based content ' e e e e o T

Survey responses, reVieWS, intranet ®Red M Oange @ Yelow @ Green ® Ble M Indigo @ Violet @ Puple ® Pink M Brow
posts, support tickets, and more

A private, unique data source
Accessible only by your organization



Image Analysis

Get the full picture of how consumers
communicate visually online

Object and Context Detection

Analysis of logos, actions, scenes and
objects in any image
Image Search

A massive searchable index of visual
conversation

The most accurate results on the
market

Powered by neural networks and deep
learning trained on billions on images

W Mar 19th, 2019 414 PM

@SFilms1 retweeted

Image may contain

Tweets Followers  Following
15 5 24
. Patagonia & v
@patagonia *Normsers coreced st rme o st
That ain't El Capitan Meadow.
Cathedral Ledge, New Hampshire
>
Word Cloud Topic Wheel Clusters Topic Waves Post List Image Analysis
Image and Logo Analysis 1.431 isentified (22 % of entire posts) - ©
Search Q
Categories ¥ Volume ¥  Trending ¥ Layout Trending ¥ $r
CLASS BREAKDOWN 8 volume and dassification ® ® oOjeas Scenes @ Actions

Declining




Qriously

Increase your consumer knowledge,
campaign effectiveness and brand
tracking with Qriously.

Replace ads with surveys on
smartphones to conduct real-time
research anywhere in the world.

e 50k different application
e 1.5 billion devices

Would you ever buy an electrc car?

s 20ptans @ 3O0ptioms @ Shder

Unted Kengdom

@ Erable publc sccen r
3 &Y == S
L MkQueie

None of the age-range probabdities we

sbowe the thrmdoid

More Lemty to be

v

None of the cusines probeblites are very
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A new kind of intelligence.
Connections.

Brandwatch + Crimson Hexagon = A New Kind of Intelligence



Despite all the tools at your disposal,
you don't have one to tell your story.

@he Washington Post
Wonkblog

The solutions to all our problems may
be buried in PDFs that nobody reads

By Christopher Ingraham =

What if someone had already figured out the answers to the world's most pressing policy
problems, but those solutions were buried deep in a PDF, somewhere nobody will ever

read them?

According to a recent report by the World Bank, that scenario is not so far-fetched. The

bank is one of those high-minded organizations -- Washington is full of them -- that

release hundreds, maybe thousands, of reports a year on policy issues big and small.




A use case for each client

Brand management
Influencer marketing
Content strategy
Command centers
Crisis management
Optimize Twitter ads

Reporting

Benchmarking

Market research
Campaign measurement
Lead generation
Customer service
Consumer insights

Social media management

Community management
PR measurement
Product development
Threat detection
Audience identification
Content strateqy

...and more




Connecting the Cross Channel
Customer Journey
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v SOCIAL WEBSITE FORUM SEARCH  WEBSITE CONVERSION
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Questions?



